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Blue Moon Works Creates New Business Differentiator by
Leveraging Oracle Business Intelligence

Oracle products enable BlueMoon Works to create new metrics and reports from their Oracle
Keyword intelligence Database™. These metrics create data that marketers need to
understand the true contribution of all web search keywords, allowing them to effectively
manage their investments in paid search.
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Embedding Intelligence
The Problem 6 Traditional return on investment (ROI) measures are inaccurate
and lead to misguided investments on paid search keywords. Advertisers take
action on keyword data by spending more aggressively on keywords that receive
credit. Traditionally, last click keywords have received all of the credit. Keywords
that assist with the conversion (sale) are not easily tracked and do not receive
credit for the conversion. By misunderstanding the contribution of these assisting
keywords, most advertisers eliminate or dramatically reduce the funds to these
assisting terms.

Key Benefits:

1

Created a data warehouse
containing all keyword historical
data

Obtained expert advice and
planning prior to implementation

Gained comprehensive analysis
and reporting from a single tool

Integrated business processes
with integrated intelligence

Empowered employees and
customers to hands-on access to
data

Built customized reporting tools
for each customer

Opened new business
opportunities with a key
differentiator — intelligent ROI
analysis
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A Secondary Problem — Seasonal
keywords are often funded at the wrong
times. Decisions to fund keywords are
based on | ast year's
some trend data, and instinct. Historical
trend data is not available for analysis.

The Solution — Intelligent ROl is a
metric that is available through the
BlueMoon Works, Inc, Keyword
Intelligence Database
an Oracle data warehouse which provides
historical context as well as data to
analyze keyword relationships for a
conversion (typically a sale). This
historical data is then summarized into
useful sets of data and utilized by Oracle
Business Intelligence to produce reports
which display numerous useful results
related to Intelligent ROIL.
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may begin with a search and a click on a keyword on one search engine, such as
Yahoo, that drives a subsequent search, and ultimately a conversion, on another
search engine, such as Google. Advertisers have access to a rich, historical data set
to help them understand and leverage the multiple touch points across multiple
channels.

Why Sagelogix and Oracle?

BlueMoon Works selected Oracle Business Intelligence Suite for its comprehensive
functionality and an Oracle 11g database for its scalability as well as for its
performance features (including partitioning of data).

Sagelogix, a certified Oracle partner, was brought on to assist in the architecture,
design, i mplementation, and optimization of
system. Sagelogix recommended the use of Oracle Business Intelligence Suite
Standard Edition One as well as an Oracle 11g database to house the historical data.

Implementation Process

This implementation required extensive planning due to the new metrics to be
collected. In addition, it required planning for loads of data from disparate sources
into a data warehouse. Sagelogix provided support during the architecture and
planning phase of the project. This support included business process analysis as
well as processes to handle data loading, data cleansing, and data aggregation
methods.

Simultaneously, the Oracle Business Intelligence Suite Standard Edition One was
installed onto a Windows 2003 server and configured with several business models
which were made available for the presentation layer. Various reports were then
developed to meet requirements for viewing Intelligent ROI data.

Sagelogix worked together with BlueMoon Works to create a set of convincing charts
and tables to support their case for utilizing Intelligent ROI as a key differentiator for
advertising funds decisions.
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